
Year 5 – Autumn 
English – Persuasive leaflet/advert 

Core Texts Additional Texts 

First Man on 
the Moon 
Alex Woolf 

Knowledge for the writer 

• Carefully select information to support viewpoint 
• Organise main points in the best order and decide 

which persuasive information you will need 
• Plan  elaboration/explanation, evidence and 

example(s) for each key point  
• Choose strong, positive words and phrase and 

avoid sounding negative. 
• Use short sentences for emphasis. 
• Use techniques to get the reader on your side: 
       - address them directly (This is just what you’ve                

been waiting for.); 
      - use memorable or alliterative slogans 
      (Happy Holidays at Hazel House); 
•  Re-read the text as if you have no opinion and 

decide if you would be persuaded. 
 
 

Grammar Focus 
• Indicating degrees of possibility using modal verbs: 

might, should, will, must 
• Developing fronted adverbial phrases for greater 

effect: High above the blazing centre of the solar      
system… 

• Relative clauses to add detail beginning with “who”, 
“which”, “where”, “when”, “whose”, “that”, or an 
omitted relative pronoun 

• Comparatives and superlatives: taller and tallest, 
faster and fastest 

• Make opinion appear as fact: The Atlantis beach 
resort is an aquatic wonderland by the sea 

• Conditional statements: If…., then… 
• Punctuation: commas to separate clauses in a 

sentence. () - , for parenthesis (adding extra info) 
 
 

 
 

Where Once 
We Stood 
Christopher 
Riley 

A range of 
persuasive 
texts. 

Structure 
- Bold heading 
- Sub-headings 
- Paragraphs 
- Images/pictures 
- Bright colours 

 

Language 
- Mostly present tense 
- Modal verbs 
- Imperative verbs 
- Causal conjunctions 
- Comparative and 

superlative 
- Generalisation/quantificati

on 
- Emotive language 
- Conditionals 
- Relative clauses 
- Commas to mark clauses 
- Parenthesis () , - 

 

Purpose/Audience 
To argue a case from a particular point of view 
and to encourage the reader/listener towards 
the same way of seeing things. 

WMG 
Persuasive 

Advert 



Progression in Persuasion 

Year 3 • Read and evaluate a wider range of simple persuasive texts, explaining and evaluating 
responses orally. 

• Begin to use words, pictures and other communication modes to persuade others 
when appropriate to particular writing purpose. 

• Through role play and drama explore particular persuasive scenarios (e.g. a parent 
persuading a reluctant child to go to bed.) and discuss the effectiveness of different 
strategies used. 

Year 
4/ 
Year 5 

• Read and analyse a range of persuasive texts to identify key features 
(e.g. letters to newspapers, discussions of issues in books, such as 
animal welfare or environmental issues).  

• Distinguish between persuading and informing 
• From examples of persuasive writing, investigate how style and 

vocabulary are used to convince the reader. 
• Evaluate advertisements for their impact, appeal and honesty, focusing 

in particular on how information about the product is presented: 
exaggerated claims, tactics for grabbing attention, linguistic devices such 
as puns, jingles, alliteration, invented words 

• Both orally and in and writing to assemble and sequence points in order 
to plan the presentation of a point of view, e.g. on hunting, school rules 
using more formal language appropriately. 

•  Use writing frames if necessary to back up points of view with  
illustrations and examples 

• To present a point of view both orally and in writing,( e.g. in the form of 
a letter, a report or presentation) linking points persuasively and 
selecting style and vocabulary appropriate to the listener/reader; begin 
to explore how ICT other use of multimodality might support this. (e.g. 
showing pictures.) 

• Draft and write individual, group or class persuasive letters for real 
purposes, e.g. put a point of view, comment on an emotive issue, 
protest. 

• Write a commentary on an issue on paper or screen (e.g. as a news 
editorial or leaflet), setting out and justifying a personal view; to use 
structures from reading to set out and link points, e.g. numbered lists, 
bullet points 

• Design an advertisement, such as a poster or radio jingle, on paper or 
screen, e.g. for a school fête or an imaginary product, making use of 
linguistic and other features learnt from reading examples 

• Understand how persuasive writing can be adapted for different 
audiences and purposes, e.g. by using formal language where 
appropriate, and how it can be incorporated into or combined with other 
text types. 


